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What is AR? 
What do you know?



New reality, new opportunities
REAL WORLD DIGITAL CONTENT

PHYSICAL REALITY AUGMENTED REALITY (AR) VIRTUAL REALITY (VR)

NATURAL MOBILE WEARABLE

NEW REALITY

Overlaid digital enhancements 
on top of existing reality

Artificial, computer-generated 
environment

The real world

AKA XR (Extended Reality)



Unlimited ways to engage and inform…

AR experiences mapped by penetration, 
perceived usage frequency and experience type. 
Source: Layered survey April 2018; n=1000 UK 
smartphone users
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…with amazing AR experiences.



How does AR make you feel?

AR experiences 
deliver increased 
engagement 
compared to their 
non-AR equivalent

AR is more 
memorable 
compared to 
traditional non-AR 
media



The new battleground for tech giants

Apple, Google 
and Facebook 
are all working on 
ways to connect 
with an estimated 
1 billion  AR 
users by 2020 



How will brands and 
retailers connect 
with 1 billion AR 
users by 2020?



Shopping for products has 
changed forever

Technology has transformed the way 
consumers search, explore and buy products



AR is the perfect bridge between 
the physical and digital worlds

Physical 
High street

Digital 
eCommerce

Digital 
Enhanced in-store 
experiences

Physical 
Immersive virtual 
products



Immersive virtual 
products



Enabling an emotionally 
driven purchase through 
Augmented Reality

700+
photorealistic 3D products to 
explore across 21 ranges



Dell AR laptop 
experience

REYDAR
Ping products to life.

R

Pop the product to life 
with deeper product 
information for B2B 
consumers.



Argos 
AR product 
visualiser
Find, place and capture 
your brand new sofa using 
the magic of AR



Your perfect new car, 
personalised and ready 
to order using 
Augmented Reality



Enhanced in-store 
experiences



An innovative AR retail 
campaign for a young and 
vibrant fashion brand

30k+
users interacting with high-res 
3D product visualisation





National Trust 
for Scotland 
AR tourism 
campaign 

Immersive and interactive 
AR visitor attractions.

REYDAR
Ping products to life.

R



Deliver instant 
inspiration to young, 
female customers on 
their mobiles

250k
loyal users in the first 12 months



Utilise the magic of AR 
to develop a unique 
gaming experience 
to help kids unlock 
their creativity

No.1
app in the kids category on the 
App Store

65k
sessions in the first week 
following launch



Work with one of the 
UK’s leading retailers 
to unlock the potential 
of in-store AR



AR adds a new immersive dimension 
to the way customers experience and 
shop for products

Physical 
High street

Digital 
eCommerce

Digital 
Enhanced in-store 
experiences

Physical 
Immersive virtual 
products



Augmented reality can help 
online retailers significantly 
reduce returns by providing an 
engaging ‘try-before-you-buy’ 
digital experience.

of shoppers think using AR
would make it easier for
them to make a decision

and shorten the time between
browsing and final purchase

42
%

of consumers would
purchase more items

if offered a
try-before-you-buy option

76
%

of consumers expect retailers
to launch an

AR app imminently

69
%

Consumers are 
ready and 
waiting for AR



Any questions?
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